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Una gran superficie

463.639 Has (2013) I

48,7% de Espana I
r47,4% Airén I
r16,5% Tempranillo l
r 8,6% Bobal I
r 7,3% Garnachas l
r 4,2% Monastrell I
r 3,1% Syrah l
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Cada vez mas exportadora
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TRES retos fundamentales

SECTOR VITIVINICOLA MERCADOS
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mujeres
Promocion
jovenes
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venta directa
Imagen regidn
/ marcas




TRES retos fundamentales

SECTOR VITIVINICOLA MERCADOS
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TRES retos fundamentales

SECTOR VITIVINICOLA MERCADOS
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TRES retos fundamentales

SECTOR VITIVINICOLA MERCADOS
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TRES retos fundamentales: resumen

SECTOR VITIVINICOLA MERCADOS .
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